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Exhibitor Analysis
Rt

Exhibitors by Origin
REFRAE S

92.2%

Chinese exhibitors

PERS

\
7.8%
Overseas exhibitors

BINEE

| Main Overseas Exhibitors (Countries/Regions)

FEBIRERE(BEXR/HE)

Germany, United States, United Kingdom, Belgium, Netherlands,
South Korea, Singapore
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| Exhibitors by Industry
BE{Tdk s

B Shop Fitting and Display Equipment 32.2%
[ESEETREY &

B Store Design [E$#HI&it 30%

B Llighting FRB 13.6%
Retail Technology EE&HK K 10.7%
Retail Marketing ZEE 8.7%
Materials & Surfaces & fHEEEMEL 4.8%
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China in-store 2023 was extremely successful. The visitor traffic at
the show far exceeded my expectations, and the visitors came
with various purchasing needs and clear objectives. Very high
quality of visitors | would say.

China in-store 20233FE TN, WMHHIATZEBIATAEE, HEM

RINEHEREREER, BELERBZNEIRE, PILUER
2IEENF,

Steve Jing, General Manager of Max Brilliant
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| think the transformation of the exhibition from C-star to China
in-store has been very successful. The selection and invitation of
the visitors were also well executed. At this year's exhibition, a
large number of visitors came from professional and relevant fields.

LSS MC-star®|China in-storefYE BYAEE AT, BIREIN
AREVEZFFBIS EIERY, ESENEBSLE, KEMMAR
BHAER R E T X ORI,

Zenith Zeng, General Manager of Vianolux
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We chose to participate in China in-store this year because it is a
vital exhibition in the retail design industry and one of
EuroShop's global series of exhibitions. Through this, we aim to
gain more brand visibility and strive to win some visual creative
awards. As one of the exhibitions held during the post-pandemic
recovery period, the visitors at this year's China in-store exceeded
our expectations.

HANTSEXZFESMChina in-storeRFAAXEREEIGITH T A —1
+HEENES, FEREREuroShopELKRIIEZ—s 1ER
BREEEANEEZ—, AEChina in-storeBIAREBH FAIHIFA
H, BFERSFEY AMERN A LSS RV E AL —LE,

Weini Wong, General Manager of OUTFORM APAC
Hgik REFSHRTERXBEE




Purpose for Exhibiting
SREMN

To learn, exchange and socialize

(o)

$I%H, BRAK 90%
To acquire latest market trends/product information 89%
THRRmNTTIERER 0
To present new products/technologies 87%
BT @I A ©
To achieve sales target at the fair 87%
ERE LR HEERD °
To initiate new business relation in Asian/Chinese market 86%
FHEFEIIN P E S °
To consolidate existing business contacts 86%
PNERIMIERI R AL EX F °
To seek for sales agents or distributors 85%
S RIEBRIS 7 ©
To enhance image & brand of the company 85%
Bn. RXMEPATER ©
To compare with competitors o
S E ST 80%
To recruit new staffs

3%

BEMET

Satisfaction of Visitors

MARBEHRBE

of the exhibitors were
satisfied/very satisfied with

the qualifications of the visitors
SRS R EREE]
HERIFEHE

Will Recommend China in-store to
Other Companies

HEFEMARSRE

of the exhibitors will
recommend China in-store to
other companies
KAEMATIERE

China in-store

Overall Satisfaction of Exhibitors
SBREBNEGRHEE

of the exhibitors were
satisfied/very satisfied with
the show performance
NEESNDHEYRET
HERIFEHE
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Visitor Analysis
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| Visitors by Origin
TR R RH 5

91.7%

Mainland China
FRE AR

\
8 . 3 0/0 Overseas Visitors

BINRAR

m 75.8% East China
ER
® 3.5% South China
kFTe)
8.3% North China &
North East China
LR AR

4.1% Central China &
Others

et X

Countries Represented: 38 countries and regions including Germany, United States, United Kingdom, Russia,

Canada, Dubai (UAE), Japan, South Korea, India, Malaysia

HERAX: EE. XE. RE. #PH. NIEA. 8. B4 §E5. 0E. DRAETSESMERRBX

Industrial Sector

AR R B TR

®m 33% Brand Store
BT EE
B 9% Lifestyle Store
HERN
® 9% E-Commerce
BFES/4 T8
B 8% Architecture and Design Agency
BYSITES
® 8% Retail Equipment Supplier
TERED
B 7% Shopping Center/Department Store
T4/ B 5 R
B 6% Advertising Graphic Design
[rEFmEmgit
5% Retail Technology Supplier
SERAB
L% Supermarket/Convenience
Store/Neighborhood Markets
Bh/MENE/MXE
2% Vending Machine
Boh& 5
2% Real Estate Services/
Property Developers
PR SS /=T AR
7%  Others
Hith
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Area of Responsibility
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25% Entrepreneur/Partner/
Self-employed
P RISRANNMEEE
B 18% Department Head/
Project Director

BIEXEmBEEE

B 14% Designer
g i

® 10% Purchasing Manager
RMZIE

B 8% General Manager
B

m 5% Vice President
El)SE-3

m 5% Engineer
Ti2Im

4% Consultant

7]

3% Deputy General Manager
BlRZ1E

3% CEO/President
BHEWNTEIESK

2% Lecturer/Teacher/
Scientific assistant
WmIZ mIBh IR

3% Others
Hith



Visitor Decision-Making Analysis
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96

m 35% Participate in
Decision-Making will continue to visit
251K China in-store 2024

m 33% Provide Assessment SREGEET
Information or China in-store 2024
Recommendations to
Decision-Makers
MRS B 9 3 %
TEE 2SR o

B 27% Final Decision-Makers are satisfied or very
BARREE satisfied with the event

5%  Not Involved in WREHEHIEFEHE

Decision-Making
RERTEE

Main Areas of Interest

RSB mEEs|

YL/ Store Architecture and Store Design [E845445 [ BT

43% EEEIREGEE S

EPL73M Design and Project Management iRitS2(E5 H =i

o Shop Fitting and Display Equipment
29% Pl

L/ General Planning and Service SRS RS

18% ELEEIREGEE 7

(Y73 Lighting H3EH
(L3 Shop Furnishings iR

Overview of Top Brands Visiting China in-Store 2023
fZIl5 China in-Store 2023 EE T &G —1

4£79 Huawei - 55 HONOR - /J\3K Xiaomi - Oppo - B Foxconn - TCL - FEMITE Schneider - JK/R3K Volvo APAC - £35S
EEFASAIC - BF3E NIO Automobile + BX= OPEL -+ "¥FLYSZE RISING AUTO - B854 PARKSON GROUP - Im&#iKih Ruian
Xintiandi - 723$5H] Longhu Commercial - 755} Vanke Real Estate - &85 R4 5E (R MIXC LIFESTYLE - fhiEH#h™~= China
Overseas property * B¥IESZIE Migu Culture - #iFR3EHEBEE MSC Cruises - 3BEfE Disney + B3¢ Morning Glory * JLAZ4)

1t M&G SHOP - BX$H&/EOpalus S&Z Hotel - EiEHIBEXK ipmall - BOMIEZE E - Prada - Hermes - HTAIHEER] Swatch

- adidas - Nike - Columbia - The North Face - Vans - #8135 Skechers - Puma - New Balance - T Beneunder - H&M

- Lee * Z=F LI—NING - J82/R3% Erke - MUJI - 7% Uniqlo - E45HFREL Metersbonwe - ME&CITY - BN BELLE - &

JR Mayqueen - R Anta - CALVIN KLEIN - 2£/KFila - KRBT Ochirly - Nigel - €18 LINDBERG - BAZ LANCY - BR
aimer - #8831 Purcotton - didimax - Melon Fashion Group - &% 503 ROCKBROS - Z£IR/R FOREO - £{AF
Kimberlite Diamond - PVHEEH] - %45k Doterra - MANGO - IZ25S Les enphants - L&+ ASICS - ZFl Amway - K5
EBosideng - keep * #RES SaintAngelo - /0 MANGANO - #2#28R’H FIRS + +£7&4%F Kaluote Glasses - HIF =5 Estée
Lauder - BXZEHE L'oreal - ¥F593F Clarins - #E4F Forest Cabin - KKV + KOSE -+ =3& P&G - 324 Johnson&ohnson -+ fEE

EE Watsons + H_ L%t Sunrise Duty Free - Y535 SaSa « EER D CHICMAX - £2% - _Ei83AIE Shanghai Art Museum +
78RR Aerospace Shanghai + LE/SHFEEER China Post Group + B84 EKE Shanghai Film Park - B#=EMIME Luckin
coffee - M-standMiidE - M2 /7 OATLY - E4 HEYTEA + AR Coca-Cola + EERYIEE Baozhu Cheese + 50/% 50LAN + FRERFE
LELECHA - KOI - NOWWA B ELIIME - L% IKEA - #-K1K Decathlon * 757 Suning + &5 Hema *+ |4 JD - FIEE X Alibaba - {743
5 Hotmax - 3RfE{7 LYFEN ORANGE - J¢BA BRIGHT DAIRY - A]EZ% (ornetto + F#A/REL Vinhill - &4k ROBAM - #&I1 XIBEI
RESTAURANT - 142 Jomoo - & H 215 (HOCDAY - DQ - SREF Burger King - }858334F Popmart + 74HA/K Supor - &EZZE Sunart Retail
- BARSF ALDI - 2% Family - T&T Supermarket - FtE & 2H Toy R Us (China) - 78 5{K Hippocampus Photo Studio + 4 Okamura - W5E3KE
Beike - $%5X Homelink - EEAA & & MONIN - KELIE NAIVE BLUE - BEFE WantWant




It's great to have an exhibition like China in-store
because it connects the entire upstream and
downstream industry chain within the industry. It
unites exhibitors including suppliers, brands, and
technology providers, allowing us to see many new
ideas and resources here. Additionally, some of the
topics shared in the designer forum were very
innovative and beneficial for me.

FINNEEE China in-storeX R RS 2IEHTFH,
HNEBEMTIL AN E TS ERERER, BT
HEE. RAEH. BARAZENES, JUEXEEE
FZIHNENER. RNERTE—IERITERS
Wit RENRFZ, XEFEATURINNE—NEEERE
FERNRE, REEMNEBEEEHIRE EGRAMR
B, MPNEHBESNFRENUBXBENDZE, EEE
RV AT ABBRIRT, XA BT BTRE
A, THRETAFEELERNER, IIHSHEZ,

Mr. Fu from Estée Lauder
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| find the design aesthetics of this exhibition very
strong, and the presentation of the booths extremely
innovative. From a designer's perspective, today |
witnessed every designer reinterpreting various materials
using their design philosophy and concepts, which
showed me greater possibilities of creativity.

BREEXTMERVIRITRRRE, BANZIPE+
D MgIHIIHAEMS, REXRBIATE—
KITMABECIRITIES, AECHEREENRE
TR, XIERERTESCIZHIRIREN,

Ms. Baoer Wang, Designer of Studio Profile

FE 4t studio ProfileERI&iHIT

The exhibition brought together many high-quality
domestic design service providers. The curated area
showcased brands who used paper materials, modular
and editable produces, reflecting an increasingly
lightweight and sustainable design trend. Future
retail stores will focus more on connecting with
people through the spatial environment setup. Next
year, we plan to expand and upgrade around 350
stores. Look forward to seeing China in-store getting
better and more exciting as it progresses!

BaEE&TAVERMSITRSE, REXP—LE
RENARMENIER, ®E—EERK. AIRENF
mEFIUHRNED 7T HRBESEM O HFLE% T8
B, RRNEBEESFIEBIHENEERTR
5 A8, BBERIEI YT ESAREFHEIT350
KRR, HifFChina in-storeflnidsy, HHEEERX!

Ms. Wang Fangyuan, Hangzhou Himo Group Co., Ltd.
Ext MMHESHEREHERAR



Special Areas

HATX

Designer Village
HMEX

| “omm

China in-store 2023 featured a special Designer Village, showcasing overall visual R Eesaner y

merchandising and storefront design solutions created by leading designers,
aiming to optimize the customer's shopping experience through unique booth
designs and iconic store design cases.

China in-storefFigigiHMEX, LURKREGIRIT. FENEWIRITEY, BT
RItMARAREEYERMITENI R E RS SR BIARR S 2.

Themed Exhibition
FEERE

RESTRICTION & PROBABILITY:

INSPIRATON AND CLUES FOR LIGHTWEIGHT
CONSTRUCTION OF RETAIL SPACE

TPR & S AT 6E)
BlLZFEZEENREENRBSEZREITIR

As the concepts of green and sustainable practices take root in the retail industry,
the lightweight design and decoration of commercial spaces have become one of
the many styles pursued by brands. China in-store, in collaboration with Hi Design,
co-created a themed exhibition and forum called "RESTRICTION & PROBABILITY:
INSPIRATION AND CLUES FOR LIGHTWEIGHT CONSTRUCTION OF RETAIL SPACE" at this
event. Over 20 well-known design firms participated, displaying the application of
the "lightweight" concept in commercial space design and further exploring
innovative ideas in store design and decoration.

BEZERFRESESETUNERRE, BlzE “BENK RITS5EEE
PR Z hEPTBRERE NS Z—, China in-storeBA&HIZIT, ELLRBER L
HETETE N “RESTE—BLTERBURENTBRESLAR NEIR
RILInER. 205 RAMBIRITTMERSS, BRT BB X—HSEEl
TENRITHRNNA, #H—SHRERIRITEEN IR IES.




Forum & Awards
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Retail Stage

Design Forum
gitmiein

Retail Stage
LR

Retail Stage, with a variety of formats and themes, invited credible academic
experts, shopping center executives, and outstanding retail brands, to discuss
retail industry development trends and explore the core value of retail, with
professional buyers on site.

UEMEANZPIEENR, BBERZZTELINEFARER. BYFOIZES
EUNNFZEREBFEFTILAM, SMZNT IIRARRNFET UL EE
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Design Forum

Excellent store design brings endless vitality to stores. Design Forum invited
several well-known experts and industry leaders focused on store design to share
outstanding case studies with retail professionals.

MFBHOIERIT B AERHFRRRNANER . REMEBIET SUETETFIE

e
N
[y L | =
4 F
i b yEZTA -
1 [ r
- F
B | —

FIZITHENE ERATUARIIEHZILITDICIE (Design Forum) , SIMFMNTEAL P\
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ERDA China

2023 Winners are
20233k 1Em

o

EuroShop RetailDesign Awards China
EuroShopPEIZ &gt

The EuroShop RetailDesign Awards China, held concurrently with the exhibition,
has always attracted wide attention from industry professionals. This year, it
received nearly a hundred outstanding entries. After several rounds of shortlisting,
three works stood out from 30 nominated works and won unanimous favor from
the jury.

REFEHAZTREUroShop R EZEIRITR (ERDA China) —ERERILALHIT ZX
*, SEERWATIEERMFNSHE R, EIREHE, KRLE3MERM30D
REEmPBAML, RSTHERN—EERK,

To Summer Beijing Flagship Store HOLILAND TRAVEL Flagship Store  Jinan NIO House

NEACFE F RS
Designer: F.0.G. Architecture
I F.0.G. BIRNE S

Holiland Travel HEARRE
Designer: SLT Design
M SLTIRIHEE

SRR
Designer: Lukstudio
M Lukstudio Z1EZE
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‘ Your gateway to the world’'s markets

;s Diisseldorf

;s Mumbai

,“ Shanghai
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2024.06.06 - 08

Mumbai, India

2024.09.03 - 05
Shanghai, China

2025.02.18 - 20

Diisseldorf, Germany

@ EuroClIS
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2026.02.22 - 26

Diisseldorf, Germany
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Exhibitor Service Visitor & Media Inquiries
RERS TR &IFHEIE

Domestic Sales International Sales
ERHE BIMEE

Ms. Sweety Fan 5Bt Ms. vy Zong =&+
+86 21 6169 8367 +86 21 6169 8315

sweety.fan@mds.cn ivy.zong@mds.cn

Ms. Tracy Yu &R+
+86 21 6169 8336
tracy.yu@mds.cn

Follow us on LinkedIn

REERIFERFE

Follow us on WeChat

XEERMETSE



